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Analysis of Custaner Relationship

M anaganent based on KnowledgeM anaganent
HE Jin-sheng, X IE Rui-xuan
(School of M anagement, Tianjin U niversity, Tianjin 300072, China)

Abstract: In the present knowledge economy, knowledge management (KM ) has already became one of the
key factorsof enteprise’ s success This text regardsmanaganent theory of knowledge as the support of the organic
integration which has analyzed customer relationship management (CRM) systan and KM, points out the key im-
plemental factorsof KCRM to support the CRM implementation in enterprises
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