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Extraction Method: Principal Component Analysis.
Rotation Method; Varimax with Kaiser Normalization.

a Rotation converged in 6 iterations.
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Determinants of Consumer Online Information Search Effort.

An Empirical Study
SUN Shu — ying, XU Qing
( College of Management, Zhejiang University, Hangzhou 310027, China)

Abstract: This study investigates consumers’ usage and the determinants of the Internet as an information
source. The results of the survey show that online information sources from neutral sources are the most often used
by the consumers, and the online advertisements are used least. Internet usage frequency, purchase experience,
perceived ability of online search, products involvement, products knowledge are positively related to the usage of
online information. And perceived risk, usage of offline information sources are inversely related to the usage of on-
line information. Time pressure and perceived benefits of online search have no effect on consumers’ usage of on-
line information. -

Key words: consumer; internet information source; online information search; empirical study
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