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Pragmatic Comparison and Pragmatic Strategies
in English Translation of Publicity Language
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Abstract: This paper analyzes pragmatic differences between Chinese publicity language and English one through two kinds of pragmatic
comparison: pragmatic linguistic comparison and sociopragmatic comparison. Corresponding pragmatic strategies are proposed to achieve prag-

matic equivalence in English translation of Chinese publicity language.
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MU SEREROEE, BRESERRBERIC GEHE,
BYEEFTENARRK L, FARTREXHER, ARE
FREMAS, EFFARTNET X8 B RK3FEHX
PTABFRIBUHR, UREH. HEBRERMIFRIENEE
BB TUER RS SRR, SRR TR KR
RAERZ—RERXE F—EeRAARKNBEETRRE EXE
AR HE=ERA MR, IRREFHMIFH EER
W fEBYEMFENBISHITE, MAKEIR GEAX L, X8
BB EY R BT R E L LE T, BRAE I
FXHEREL WA TERXFR TR YUNRE, FiF
XA BIF R BB AR
EEES B XM BEXRFETERS S

WA RN :2003 - 03-25

B AT XARETEERS XM EMAERARAF, @
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PR“BAIKR”. FTA“BAKR" 2R KEEHRHER, i
AHFREMFART LR FRIE,1992). P, FER
MEHEL PR EL"EN egalitarianism, “ T3 F L~
FEDRPRE SR, 1R T MEHLH, AR T 31T S TR
RERE BB % , TEXR P egalitarianism B — /N2 i,
RIGER 20 BV ENER, FUALBE PR T
FELNIIF PR egalitarianism B — XHB A K , XA F
& INERERELTERR, AR ERMR L, LK
HEZEIREN, X, 8w R”, EA “a hot spot of
tourism”, SLiF PR B “RRMMAI M K7, KT H A hot
spot 1“5 AL F A9 75" (a place where trouble is likely)
(TH#25,2002)
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AEFEHRE RS HFERE 5 EE RO R4
ERE MR ES BB R RS, BERER S
RS (D%, 2001) . A T XA BRPHBERAEHR,
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SE RREENIAT, SAUEMREXEEMRERE
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WEMEAAE (B F R R R )RR B bRE A
FHEENEY. EAERINFIZENRAERGTER L.
HTFFARXRINEEARFENERE, BEpER
TR BHAEOETAE, FHAETAE. 0w
B "R E golden area, XE XM BB R “"SBME", K,
“WE EWEEP LR PO FH BB, EE
HiBAE X, M %A central/ideal location,

(Z)RAFABHREF X, FEFAEGERRE

RF P CH G A R B T CE e AR RE T B
R, MR SCH B P TR BB 1T, FRIEFA
BRER AR B S A BEE R, X H TR 85,
EASSMLE ABIEFS, EHEER. TR EHZE
A, EREXHREXEEHHNBERRR. Hln, ¥
HEBABREREN A TEPERRF R, EFRAFSH
FTREXBREAREE L EMBFE,. ¥4 : Confucius is a
household name in China. Temples in memory of him could be found
everywhere in China. Tianjin is no exception.
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Xt FICAbGRE , SRR 8 oL 3 0 R B AT R R IR,
FERXENGH A HE. flm, BFAVHLR", TER—
TUER#" N IR HRA 2. BR BB, EEHAR
11949 4ERY. B4biEk BV EEN B A BB RE L,

SR AR AT SRR X AL R T AT B AR R, 66 1% 3C
BT REEFER, MBENAHMNMSR0E BN, 7
B R PHE HHRZ R “ Venice of China”, B Z B “PEH
BJRHT” , SRR AR 5 N B9 b IR £ , AR BT B R S8R
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PEHFSEEFRENREADNUBERET BKRA
HESHE, IRNEECRABLAANBTAFHER. #
m, ER ERRERRE, BEENHESRE"ZIHH T
XMREREEETRBRIATTFM, LB EEUER ¥
WEAHR. HiEs, AR CHTLRE, REABER, X
ERELIR, %9 : Our guests are kindly expected to heed the rules
and regulations. Your cooperation will be appreciated in making our
services effective. ( T#54R ,2002)
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