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Phenanenology: A PhilosophicM ethod which Can Be Used in

Canmunication Research
FAN Long

(School of Journalisn and Canmunication, Huazhong U niversity of Science and Technology, Wuhan 430074, China)
Absgtract: In the background of empirical school and critical school’ soccupying a daminant position in com-
munication research, empirical method and deductive method are the wo traditional methods of communication re-
search But as a basic philoophic method, phenamenological method has not been paid enough attention in com-
munication research all along, even though it has been widely used in scial science and natural science On the
foundation of introducing seeing of an essence, the author considers that in a sense, phenomenological method tran-
sends eanpirical method and deductive method, egecially contributes o ®lve the problan of the relationship be-
tween individuality and generality, phenomenon and esence, it should be paid enough attention and used in

cammunication research
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