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Establish Product Design Process Model based on Mass Customization

LU Da -bin, LIU Wei
( Chongqing university, Chongqing 400044, China)

Abstract : Compare with signal product design strategy, design strategy base on platform in accord with mass customization. In

this paper, Product development process base on platform is developed. Author divided Product development process into

prototype design; platform design; product family design. The purpose of give product process model is shorten product family

develop time, accomplish product family design, not only accomplish a signal product design. In this way , reach the aim of

fast response market.
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