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Aoy TGP IE IR N B &, BREE
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1999 &£ 2000 5F y{A 19994 20004 {2000 4F 2000 54 2000 54F 2000 4 1999 4F 2000 &£ A
w, 54.58 54.07 54.325 4.08 8.36 6.220 —& 1.14 i i (8.16) 6.63 (0.765)
W, 5.53 5.47 5.500 7. 64 8.29 7. 965 —A% 1. 46 i i 4.34 (6.63) (1.145)
W, 0.12 0.11 0.115 3.29  (0.173) 1.558 &= 0.28 i i (0.45) (0.01) (0.230)
w, 8.79 6. 94 7.865 10.34 (13.66) (1.66) =) (0.30) i ¥ 517.00 (8.59)254.20
W 12.71  13.31 13.010 13.27 14.50 13.885 &= 2.54 .13 33 2.96 7.32 5.14
W, 9.53 10.04 9.785 (6.47) 15.27 4. 400 &= 0. 80 .13 33 (2.25) 858 211
LA 8.74 10.06 9.400 (0.45) 25.83 12.690 &= 2.32 — —A% 0.07 8.55 4.31
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Tﬁi}ﬁ}m 1 1/3 1/5 173 1/3 1 3
T KR 3 1 173 1 1 3 5
e, 7% [E e 5 3 1 7 1 3 7
Eﬂj]?ﬁﬂﬁﬁ’z 3 1 1/7 1 1 3 1
ﬂtlﬁﬁﬁ 3 1 1 1 1 1 3
REHRE 1 1/3 1/3 173 1 1 3
ERGrAE Y 173 1/5 177 1 1/3 1/3 1
A 0.068 7 0.1654 0.340 6 0.1319 0.16 0.091 6 0.044 3
A T B Matlab 158 & HAFIE(E, ATE R (1- 0, x > 20
HE AHEE A, 2 7-7855, B —BEsiR C, = 0.8, 15 <x=<20
Ape =7 7.7855 -7 _ B 0.6, 10 <x<15
n-1 "~ 7-1 = 0.130 92, Z3%°F Sy K,(z) =40.4, 5<x<10,
F TR B AN KB —21EIEPR R, = 1. 36, 0.2, 2<zx<5
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2.3 BXRED 1.0, x > 10
FIHIEN BN NERRG i G B 0.8, 15<x2<10
KF 1% % Wb &M 9F SR TR G, &8 0.6, 3<zx<5
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(1.0, x> 20 1.0, x<-1
0.8, 15 < x <20 ( ﬁﬁil *‘]([;J;LTEIM*K@&*KAI)\
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K, = (K,(W,), K,(W,), K (W), K,(Ws),
K,(W;) , K,(Wg)) = (kzlakzzak241k251k27’k28> =
(0.4,0.4,0,0.6,0.2,0.6)

Ky = (K, (W), K, (W,), K;(W,), K, (W),
K (W;) , K,(Wg)) = (k31rk32,k341k35rk37rk38) =
(0.5,0.5,1,1,1,1)

Ko = (K(W,), K(W,), K(W,), K(W;),
KA(W;) , Ki(Wg)) = (kg kg b ks b k) =
(0.2,0.2,0,0.4,0.1,0.4)

Ks = (K (W), K(W,), K(W,), K(Ws),
Ks(W3) , Ks(W3) ) = (hsy ksy kesy kss ksy ksg) = (1,
1,1,1,1,0.5)

Ks = (Ks(W,), Ks(W2>, Ks(W4>, K6(W5),
Ks(W7> » Ks(Wg)) = (ksnksz,kavkss,kshkcs) =(1,
1,1,1,1,0.5)

K, = (K;(W,), K;(W;), K, (W,), K7(Ws),
Ky(W3) , Ki(Wy)) = (hoy kg hgg sheos b s kag) =
(0.5,1, -1, -1, -1, -1)
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rk, 1. 0-
ks 0.4
ks, 0.5
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ks | |1.0
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Ly, ~0. 5-
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Efficiency of Fund Utilization in Chongqing Districts

YUAN Xiao-hao, LIAO Bing, YANG Jun
(College of Economics and Business Administration Chongqing University, Chongqing 400030, China)

Abstract: This paper analyzes the efficiency of fund utilization of districts of Chongqing by positive approach. It macro-
scopically compares the rate of capital productivity, labor productivity and integrated productivity of each districts of
Chongqging, and does a time serial analyzsis on the base of the sectional analysis with data of year 1998 to 2001. Moreo-
ver, it compares the absolute value of production flexibility of each district and finds out the differences of funds utiliza-
tion efficiency between these districts and gives an explanation. It shows that Chongging should focus on improving the
rate of capital productivity of its districts to develop its economy, because integrated productivity depends on the rate of
capital productivity. At the end of this paper, it is pointed out that which districts Chongqing City should develop prior.

Key words ; productivity; production function; production flexibility
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Application of Extension Method
in Choosing Target Market of Electricity Marketing

XU Jin, REN Yu-long
( College of Economy and Business Administration, Chongqing University, Chongqing 400044 , China)

Abstract : Strategy of electricity marketing must be based on choosing target market. This paper establishes models of
consumer market-segmenting and segmental market based on matter element according to classifying electrovalence, such
correlative factors as market shares, rate of market increase, rate of cost callback and elasticity of electricity consumption
are taken into account to make the incompatibility of the factors be settled in the model. The basic principle and common
process of the extension evaluation are introduced. The extension evaluation is applied to choose electricity target market
for a electricity power Inc. , in which the analytic hierarchy process has been applied to determine the weight of each
factor related to choosing target market. The electricity target market got by this method answer to the development goal ,
which can help to the company to map out the effective marketing strategies.

Key words:extension evaluation; dependence function; electricity market subsection; choosing target market
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