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Economic Analysis of Principal Parts of Engineering Project

REN Yu-long, WU Guo-sheng, XU-jin,ZHANG-yu
( College of Economics and Business Administration , Chongging University , Chongqing 400030, China )

Abstract. This paper first makes behavioral analysis of principle parts of engineering project, then analyzes  shirking
problems of the two agents and some problems among principal parts based on principal-agent theory. We establish an o-
rientation about the principal-agent relationship among principal parts according to the reality in our country. alming to
establish an effective incentive mechanism. We find it effective to stimulate the agents and prevent the agents from coali-
tion. At last we give an example to show its use.

Key words: engineering project; principal-agent; incentive mechanism; coalition
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Customer - orientation Degree of Film
and Its Fuzzy Synthetical Evaluation

SHAO Bing-jia, LI Li
( College of Ecnomics and Business Administration, Chongging University , Chongqing 400030, China)

Abstract: The implement of customer — orientation strategy is very important for enterprises to achieve more profit and
competitive advantage. Customer-orientation degree is a very important index for evaluating the condition of running and
management. the principles of choosing index is completion, deputation, division, avail, correlation, economy and
manipulation. According to the principles, An index system for synthetical evaluating customer-orientation degree is sug-
gested. 28 indexes are measured off 4 parts that include the degree of understanding the customer-orientation strategy,
the delicacy degree of responding, the degree of measuring implement and the degree of fulfillment. F inally, a two —lay-
er fuzzy synthetical evaluation method is presented.

Key words:market driven ; customer-orientation degree ;fuzzy sythetical evaluation
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