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Application of mind map to teaching business English discourse reading
FANG Ling, LI Xiao-hui, DU Jin, TIAN Qin-jian
(College of Foreign Languages, Chongqing University, Chongqing 400030, P. R. China)

Abstract: Discourse reading teaching is an important element in teaching business English reading. Since
business reading covers a wide range of professional business English, students find it difficult to understand even
though they might have a good command of English. Basic knowledge of business, knowledge of business discourse
and reading strategies are required to facilitate the reading comprehension. This paper proposes the use of mind
map in teaching business English discourse reading to improve students’ reading strategies and comprehension in
business English. Before reading, mind map is adopted to clearly display the required background information to
complement or stimulate students’ existing schemata; during reading, mind map is a scaffold to guide them in
reading with discourse strategies, such as selecting the key information, finding the thread of the discourse and etc.

Keywords: business English; mind map; discourse reading teaching; reading comprehension
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